
10/6/19 DISCIPLES TOGETHER (WEEK 4) – REACHING THOSE WHO ARE NOT HERE 

Core Value #4 – Discipleship is reaching out beyond our church family and into the community: We will reach 

out to those looking for a church family centered on discipleship and mission, with a focus on young families 

and adults. The future of our church rests on those who do not currently attend it. 

Let’s take a deep dive into what it will take to achieve this 4th core value… 

1. Mission and Method: At root, this will require us to differentiate between “mission” and “method.” If you 

review the marching orders given by Jesus to the first disciples, who would become the first church, there is 

great stress on the first word and little stress on the second (Matthew 28.16-20, Luke 24.44-49, Acts 1.6-8). St. 

Paul takes it ever further when he states about his own pastoral work, “I have become all things to all people, 

so that by any means necessary I might save some” (1st Cor. 9.22b). At this point, we might begin to sense that 

we need to confess, in the words of influential pastor and writer Carey Nieuwhof, “We get very fond of our 

methods, which explains why it’s becomes so hard to change them…(In time), we see the methods as sacred, 

and in church, the mission - and only the mission - should be sacred.” 

2. Majority and Minority: Basic sociology tells us that the church guests that are most likely to stay and 

become part of the family are those who resemble the majority of your current congregation. This explains 

why, at least in part, a predominantly older church is at a disadvantage in trying to reach younger 

families/adults. So, as one of our Session study groups noted during our spring spiritual discernment, the only 

way for CPC to achieve this core value is for its majority to prioritize listening to and learning from its minority 

(of attenders below the age of 60, who also represent the younger families you’re hoping to reach). 

“Generational succession” in the wider world usually entails defensiveness, open hostility, and judgmentalism; 

church, of all places, should find a more harmonious way for it to occur (for example, see 1st Tim. 5.1-2).  

3. Rehabilitating Church: Let this sink in – 60% of all millennials (ages 22-37) who grew up in church no longer 

attend. How did this happen? “Church” has become a neutral or irrelevant word for them, or in many cases, a 

negative one. As one researcher reports, “Young adults are looking for the real thing, church done with 

passion, depth, and meaning. They want to make a real difference in the community, and they also want God 

to make a real difference in their lives.” In short, a church not committed to discipleship won’t reach them; a 

church that won’t fully include and share leadership with them won’t either. (see #2 above). Some good news 

for more traditional churches? Those below 40 aren’t captivated by slick marketing and loud worship bands, 

but rather they value a blend of ancient traditions and liturgy and their 21st-century tastes and sensibilities.  

4. Those You Already Know: Here’s a great practical reminder - 85% of all those who visit a church do so for 

only one of two reasons: 1) someone they know at the church invited them, or 2) because of the church’s 

positive reputation in the wider community. Thus, core value #4 will require careful attention to both: you can 

do a lot right to reach people and even spend thousands of dollars to do so, but if you don’t do these two 

things, you have to wonder how much the rest will matter. 

 


